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CDC FY0S8 Professional Judgment

“The growing babble of junk science,
unsubstantiated opinion, and
distracting debate that occupies an
increasing proportion of cyberspace
makes CDC'’s highly credible role in
distinguishing credible health
information all the more critical.”
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What is Health Marketing?

An organizational function and a set of
scientific processes for creating,
communicating, and delivering value to
customers and for managing customer
relationships in ways that protect and
promote the health of diverse populations.*

A multi-disciplinary area of practice.

1. Adapted from the American Marketing Association.
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Products:
CDC's
Research,
Science,
Evidence-
based-
advice

Health Marketing

Audience research, Formative research,
Public engagement, Partner engagement

Customers:
“The Public”

Customers:
Health profs Individuals

Partners Institutions
Communities
US pops
Global pops

Translating research to practice (B2B),
Health communication and marketing (DTC)
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National Center for Health Marketing

» Vision: A world where all people actively use
accessible, accurate, relevant, and timely
health information and interventions to
protect and promote their health and the
health of their families and communities.

e Mission: To protect and promote public health
through collaborative and innovative health
marketing programs, products, and services
that are customer-centered, science-based,
and high-impact.
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National Center for Health Marketing

NCHM Office of the Director
OD Offices Business Services, Preparedness,
Global Health, MMWR, and CDC-INFO

Embedded senior communication
staff in All other National Centers

Health Comm Science Offices

Creative Services Broadcast, Graphics, Writer/Editors

E-Health Marketing CDC.gov, New media, Social networks

Risk Communication, Marketing and Audience

Health Communication & Marketing : ; ,
Research, Campaigns, Community Guide

EEUNETETERASIEED NG - Core Partner Engagement, Sectors Relations
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NCHM Strategic Goals 2007-2012

Goal 1: To increase the impact of health
marketing sciences throughout CDC

Goal 2: To achieve consistent, high-quality
NCHM service and collaboration

Goal 3: To expand the strategic and innova-
tive application of health marketing

Goal 4: To improve and sustain NCHM’s
systems, operations, resources
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Excellence In Science




Excellence in Service
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Excellence in Strategy/Innovation
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Excellence in Systems

e Excellence in Marketing Committee
» Excellence in Partnership Committee

CDC
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NCHM Opportunities & Challenges

e “Customer-centered health”
e Balancing the wholesale/retail portfolio
e NCHM is always open to collaboration!

e Increasing awareness & understanding
e Matrix management & embedded staff
e Expanding resources & capacities
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HEAI.TH MARKETING

Thank you for your support!

http://www.cdc.gov/healthmarketing

jaybernhardt@cdc.gov
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